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The Central Challenge: Adobe’s Leadership: Building

Transparency Over Restriction a Transparent Digital Future
Generative Al is transforming the academic experience. Adobe is helping shape this future. As a founding member of
Students are no longer just consumers of digital content— the Content Authenticity Initiative (CAl), Adobe joins global
they're creators, often using tools that produce media leaders - including OpenAl, BBC, Microsoft, and The New York
nearly indistinguishable from human-made work. This Times - in restoring trust in digital content. Together with CAl,
evolution brings both promise and complexity. Institutions Adobe co-founded the Coalition for Content Provenance and
now face urgent questions: Authenticity (C2PA), which developed the open technical

Who authored this content? standard behind Content Credentials.

These credentials are now embedded across Adobe’s
creative tools, including Photoshop, lllustrator, Premiere Pro,
+ Canits origin be verified? Lightroom, Adobe Express, and Fresco. They allow creators
to attach tamper-evident metadata that documents
authorship, editing history, and Al usage.

+ Was it generated by Al?

In this new landscape, digital and media literacy are no
longer optional - they are foundational. They underpin

academic integrity, responsible scholarship, and civic This supports transparency and aligns with academic
engagement. Equipping students with the ability to critically values like attribution, integrity, and responsible innovation.
assess digital content and understand its provenance is Adobe Fresco even includes a feature to indicate when
essential. It also prepares them for the workforce, where no generative Al tools were used, providing clear evidence
digital fluency is increasingly expected across industries. of human authorship in an increasingly automated

media environment.

Reframing the Response:

Transparency Over Restriction Introducing Content Credentials:
e real challone lies in the lack of ¢ . ADigital Nutrition label for Truth
ereal challenge lies In the lack of transparency aroun

how content is created and shared. When authorship Content Credentials act as a digital “nutrition label”
and origin are unclear, trust erodes, within classrooms, - a durable, tamper-evident metadata layer that provides:
institutions, and society. Rather than limiting access to
emerging technologies, higher education must lead
by fostering transparent practices that build trust and « Creation details: When, where, and how it was made
accountability. This is where industry collaboration
becomes critical. Technology providers are stepping
up with tools designed to support ethical, transparent
digital creation. This system empowers educators and students to verify
the authenticity and integrity of digital media. The free,
browser-based CAl Verify tool makes this information

X accessible to anyone. For students, this fosters a sense
of authorship and agency - critical skills for ethical

D participation in both academic and professional
O environments.

Explore Further with Adobe EDEX

To support faculty and academic leaders, Adobe offers free, self-paced professional development through the Adobe
Education Exchange (EDEX). These courses are designed to help educators integrate digital and media literacy into their
teaching practice, with a specific focus on content authenticity.

Attribution: Who created the content

+ Al usage disclosure: Whether generative Al tools were
used-or not

Participants will gain:

« A framework for teaching students to verify and attribute digital content

- Strategies for embedding media literacy across disciplines

« Practical knowledge of how Content Credentials work and how to apply them in academic settings

« EDEX courses are flexible, research-informed, and aligned with institutional goals around academic
integrity, digital citizenship, and responsible innovation

Commitment to Trust and Security

For a deeper look at Adobe’s approach
to transparency, privacy, and

i il ® it responsible innovation, visit the Adobe
':’ Trust Center-a central resource for
Teach media literacy with the Content Authenticity Initiative understanding how Adobe protects
A users and promotes ethical

technology use.

CAI Media Literacy Curriculum

LY== | Ja\ Adobe ‘The Content Authenticity Initiative (CAI) is an Adobe-led

<community of major media and technology companies (and Global Recognition
£ ol B others) working to combat mis/disinformation by establishing
Content Authenticity Initiative the open-source industry standard for digital content
Lesson Plans for Middle School, provshance, Adobe’s work on Content Credentials
High School and Higher Ed T —

was named one of the Top 10 Emerging
: Technologies of 2025 by the World
Economic Forum, underscoring its
potential to combat misinformation
and support ethical digital ecosystems.

A Call to Action for Higher Education

%’% i - M In an era where anyone can create
= : anything, verifiable truth is a strategic
asset. By embracing Content
Credentials and advancing digital
literacy, higher education institutions
can lead the way in fostering a culture
of transparency, trust, and ethical
innovation.
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Start exploring



https://contentauthenticity.org/
https://edex.adobe.com/cai

